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The whole point of having a Facebook page is to get people to Like and follow it.
Here are some ways to help you do it.

Post A Status On Your Profile. 

This one’s really simple – if you don’t ask you don’t get; and your friends are
probably the ones most likely to join at first, if for nothing else than just to support
you.

Ask Members To Upload And Tag Photos. 

This is especially useful if you organize an event in which a lot of your members
attend. Ask them to upload photos to your page’s wall and then tag themselves. You
could even turn it into a contest for “Best Photo.” Remember to ask members to also
tag themselves – in addition to creating content on your page; the photo (along with
your company’s name) will appear on that member’s wall.

Put A “Like” Box On Your Website. 

No one wants to go to your website, then go to Facebook, then find you, all in an
effort to like your page. Consolidate the process by putting a box right on your
website, and making it much easier for them. 

Tag People In Your Statuses.

Tagging people in status updates is something that many people are familiar with. To
tag someone simply enter the “@” sign before their username, and click on their
name when it appears automatically. When you tag someone in your status, it will
appear on their Wall, and you’ll be reaching out to many more people.

Incorporate Your Page Into All Your Marketing Campaigns. 

If you send out a newsletter regularly, or hand out business cards, make sure your
Facebook page is listed on there. This is one place where you can gain new results
with existing customers and clients. 

Put Your URL In Your Email Signature. 

Every time you send an email to someone, you’re reaching them directly, and it’s a
great way to tell them about your Facebook page.

Reach Out To Other Blogs. 
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Commenting on other blogs is a great way to promote your blog, and it’s a great way
to promote your Facebook page, too. With every comment, leave your link and
you’ve just reached out to an entirely new audience.

Blog About Your Page. 

Your blog is like free marketing real estate, and it’s a great chance to get the
conversation going about your Facebook page. Dedicate an entire post to it when
you first get the page running, and then mention it every once in a while, directing
people to it. 

Thank, Reward, And Invite Your Customers. 

Whenever a customer uses your services or buys a product from you, send them a
small thank you card with something complimentary inside, even if it’s just a coupon.
Invite them to learn more about you and get more information by liking you on
Facebook, and offer them something for doing so, too.

13 Most Common Mistakes To Avoid With Your
Facebook Page

Lots of small businesses launch a Facebook page and after a few weeks, are still
wondering why they don’t have any more than a handful or two of Likes and fans.
Some become so discouraged by it that they give up on the site altogether, thinking
that “Facebook just isn’t for them.” Truthfully, Facebook probably is for them, they
just made some very common mistakes that kept it from being its fullest potential –
and bringing you, and your company, the most traffic and the most current and
potential clients. Here are the most common mistakes you need to avoid. 

1. Turning Posts Into Pitches. 

You should not think of your page Wall as being a giant bulletin board that’s used to
display all your company’s ads, products, and other promotional material. Instead,
think of it as a giant chalkboard where customers can leave feedback, you can reply
to it, and you can leave helpful hints and tips that are useful to your visitors.

2. Disabling The Wall. 

Why would any company ever want to prevent access to their Facebook page wall?
It’s a good question. After all, the whole point of having a Facebook page is so that
you can post on the wall and ideally, your visitors can too. But some businesses
disable the wall so that visitors can’t post to it, in order to discourage negative
comments or criticisms. But you need those comments and criticisms so that you
can improve your company; and it really is the entire point. Besides that, when
visitors find out that they can’t post to your wall, they’ll likely be put off and find
another page to visit. 
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3. Not Responding To Comments. 

Other than not allowing your visitors to speak at all, the worst thing you can do is
ignore them when they do. Always respond to all comments, and be kind and polite
when you do. 

4. Posting Too Often, Or Not Enough. 

Some business owners can’t be bothered to put in the time required to post
regularly; and that hurts a page and the number of visitors it gets. If you’re not
regularly appearing in people’s News Feed, by posting to your wall, they’ll forget
about you and become active elsewhere. When you do find time to post, they’ll be
too busy to notice, if they’re even still part of your page. On the other hand, if you’re
constantly posting to your wall, visitors will become annoyed. 

5. Thinking Of The Page As An Extension Of Their Profile.

Many business owners think of their page just as they do their profile, but under the
company’s name and brand. This is a big mistake, because Facebook treats them
differently – and you should too. Facebook gives page owners much more control
over their page, how they’re analyzed, and how they appear in design, than they do
profile owners. Not realizing this and using those tools to their fullest potential is
missing out on a lot of what Facebook pages have to offer. 

6. Thinking Of It As One Campaign, Rather Than A Long-Term 
Thing. 

Yes, Facebook is a great marketing tool and you should use it in your different
campaigns. But you shouldn’t build it and use it with one campaign in mind and
design it solely around that.

7. Rushing It. 

Remember, it’s not a race. Many people advertise that they can build your page in 5
minutes, and that’s true. But it won’t be a good page. You need to take the time to
strategize, plan, and develop your plan before you develop your page. The more
time you take, the better the page will be, and the more people will visit it. 

8. Not Keeping All Things Consistent. 

If a visitor goes to your website and gets information they want, and then visit your
Facebook page where the information is different and the design and tone don’t
resonate the same, they’ll quickly wonder why the differences and will be confused
as to which is most current. They won’t wonder for long though; they’ll soon find
another page.

Other than Facebook Fan Page, you can use other marketing channels to bring 
more sales for your online business.
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Learn more about internet marketing ideas to improve your online business...

Do You Want A Copy Of An Internet
Marketing Pioneer’s Best-Selling

Book For Free?

Request Here Today
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